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The Dog House
The Dog House is a small dog grooming business in the heart of
Meltham, West Yorkshire. The business had recently been taken
over, with the client requiring a re-brand and a digital presence.

Website

www.thedog-housegrooming.co.uk
The client asked for a professional
website while representing the fun
and friendly personality of their
business.
This homepage immediately tells
customers that they are welcomed
to The Dog House with open arms.
The dog images and video of a dog
grooming ensure there is no
confusion about what the business
offers.

The idea of this being an informal
family business was very important
to the client. We portrayed this by
showcasing the business story and
personality through an engaging
conversation with the owners.
With click-throughs on the images
of the owners explaining their
roles, customers have a good
understanding of the people they
will be seeing.

Because this business relies on
bookings and communication with
customers, this website displays
all necessary information to get in
contact with the business.
There is also a built-in messaging
system to make it easy to send an
email to the business owner.

Along with a well-designed and
highly functional website, social
media is hugely important to all
businesses that need to build
relationships with customers.
We integrated the social pages
of The Dog House on the
website so customers can
easily find where to get regular
updates.
This
keeps
the
company at the front of the
customers’ mind.

Re-branding
The client specified that
the re-brand should be
neutral, unoffensive and
represent the outdoors.
The
brand
colours
represent this, while being
distinctive
enough
to
stand out against the
competition and on busy
social media platforms.
The documents that are
used in both traditional
methods and digitally
follow these brand-

guidelines. Consistency is
key when it comes to
creating a memorable
brand.

Building Re-brand

Alongside the digital renovation, the
shopfront also gained a refreshed look.
From a purple background and limited
information, we aligned the design to the
new branding and added dog paws and
embossed the logo to make it appear fun,
friendly and professional. Social media
details were also added to improve the
omnichannel strategy.

Loyalty Scheme
As part of a customer retention strategy, we developed a loyalty card for customers
to get stamped each time they enter. Though this is not a revolutionary concept, we
thought it was important that it was more than just a loyalty card – we saw it as a
potential for merchandise. With an appealing design and all necessary information,
customers will keep this with them, and keep The Dog House front of mind.

Are you ready to Showcase the
Genius of Your Business?

